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FOR  FURTHER  INFOPMATION 

Debbi  Glosserman 
Advertis  ing/Marke ting 
2  Faneuil  Hall  Marketplace 
Boston,  Massachusetts  02109 
617-523-  2980 


FOR  RF.LFASE  -  Sunday,  August  27,  1978 


BOSTON  -  History  repeated  itself  yesterday  -  but  in  a  fresh  new  way  -  when 
the  North  Market  biiilding,  third  and  final  stage  in  the  $30-million  Faneuil 
Hall  Marketplace  restoration,  opened  its  doors  to  the  beat  of  the  Boston 
Pops  Esplanade  Orchestra  and  the  acclaim  of  state  and  local  officials. 

Once  again,  this  area  in  the  very  heart  of  downtown  Boston,  is  bustling  with 
shoppers  and  merchants,  just  as  it  was  a  century  ago  when  the  trio  of 
graceful  market  buildings  was  first  built  next  to  historic  Faneuil  Hall, 

What's  new  and  fresh  about  yesterday's  opening  is  the  unique  orientation  of 
the  North  Market,  according  to  John  P.  Boom,  Vice  President/Development 
Director  of  Faneuil  Hall  Marketplace.  Boom  commented,  "The  North  Market 
building's  distinctive  merchandise,  devoted  to  fashion,  leisure,  sports  and 
outdoor  activities  and  to  the  world  of  children,  provided  the  final 
ingredients  we  needed  to  make  the  Marketplace  a  complete  shopping  experience." 
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The  roster  of  fashion  tenants  reads  like  a  shopper's  dream.  Visitors  to  the 
North  Market  will  find  the  first  American  Fiorucci  shop  outside  New  York. 
Others  include  The  Shop  for  Pappagallo,  for  shoes;  Mark  and  Company, 
sophisticated  women's  wear;  Sandpiper  for  Men  and  Boys,  and  Little  Pipers, 
casual  clothes  for  leisure -living,  large  and  small  and  the  Barefoot  Eagle, 
Mexican -designed  styles  for  women.  A  true  fashion  son  of  Boston,  the  well 
knovvn  Louis,  opened  its  first-ever  store  for  women.  Tannery  West,  the 
come-East  offspring  of  the  famed  leather  fashion  shop  is  also  among  the 
new  tenants. 

For  the  sports  spectator  or  activist  another  New  York  City  based  store, 
Kreeger  and  Sons,  the  outdoor  wear  specialists,  has  taken  up  new  quarters 
in  the  handsome  old  building.  Also,  Halley  Stewart,  a  New  Orleans-bred 
shop  for  active  sports  chic  and  the  Lodge  at  Harvard  Square,  offering 
quality  casual  clothes. 

Bill  Rodgers,  winner  of  the  1978  Boston  Marathon,  has  a  new  Running  Center 
in  the  North  Market.  And  if  one  needs  something  to  run  off,  there's  Sweet 
Stuff,  probably  the  most  sensuous  candy  store  in  the  country  with  its 
black  lacquer  walls  and  flamingo  pink  logo. 

Pavo  Real  (it  means  "Peacock")  accommodates  the  adult  fantasy  world  with 
papier-mache  and  metal  sculpture  animals  by  Mexican  artist  Sergio  Bustamante. 

A  substantive  part  of  the  North  Market's  innovative  merchandise  mix  is 
devoted  to  shops  for  children  of  all  ages.  Tliere's  the  V.hite  Rabbit, 
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a  kids-only  bookstore  where  the  browsing  shelves  are  on  the  little  people's 

I 

level,  and  a  number  of  shops  devoted  to  having  fun,  as  well  as  being  i 

fasliionable:  among  them,  the  Enchanted  Cottage  of  Miniatures,  the  Kite  Site,  |i 

Boxes  Cjust  what  it  says),  the  Building  Permit  (play-sized  construction  '  | 

I 
materials  of  allkinds).  A  mult i- level  shop,  Calliope,  offers  infant's  |i 

and  children's  clothes  representing  the  finest  of  American  and  European  || 

fashions,  on  the  first  level.  The  iipper  floor  houses  one  of  the  largest  || 

collections  of  stuffed  and  soft  toys.  Very  visible  in  the  department  is  |i 

a  13  foot  giraffe.  !■ 

North  Market  also  has  three. restaurants,  one  of  which.  Lord  Bunbur>',  is  .  ii 
an  authentic  English  pub.  The -interior  was  built  in  London  and  shipped  -  -  |^ 
here  for  assembly.  .1 

i 
Other  establishments  include  architect  Ben  Thompson's  Flower  Market  | 

Restaurants,  actually  a  trio  of  restaurants,  v;ith  the  Flower  Garden  Cafe  t 

I 
on  the  street  level,  Thompson's  Fish  and  Chowder  House  on  the  lower  level,  | 

a 
and  the  Wild  Goose  Rotisserie  and  the  Bunch  of  Grapes  Lounge  on  the  | 

I 
second  and  third  levels .       .  | 

Rounding  out  the  dining  experience  is  Healthworks,  a  contemporary  health- 
food  restaurant. 

The  deft  hand  that  has  orchestrated  all  these  unique  shops  into  the 
shopping  medley  which  made  its  debut  yesterday  belongs  to  29  year  old  Sharon 
Cavanaugh.  Ms.  Cavanaugh  has  ptilled  together  what  she  calls  "a  fantastic 

-more- 


1^ 


-4- 


tenant  mix"  becaiose  she  believes  that  "unique,  high-quality  shops  will 
attract  the  serious  shopper,  time  and  again,  to  the  Faneuil  Hall  Marketplace. 

"We'll  always  get  the  crov;ds  who  come  for  the  Quincy  Market  foods,  and  to 
sinply  enjoy  the  bustle  and  fun  of  the  whole  area,"  Ms.  Cavanaugh  pointed 
out.  "But  to  make  the  entire  project  as  important  as  it  should  be  to  the 
renewed  life  of  center-city  Boston,  we  need  the  fashion  appeal  that  the 

North  and  South  Markets  now  offer."    "      -^   "  ;  -   .  '   ",  ■  ' 


Quincy  Market,  first  of.  the  trior- of- Marketplace -buil-dirigs.  was  restored' to--..  ^■"- 
active  duty  on  August  26,  1976,  its  150th  birthday.  It  offers  a  bewildering 
temptation  of  food  treats  for  both  on-the-spot  and  take-home  enjoyment. 
Fashion  apparel,  home  furnishings  and  specialty  shops  fill  the  sprawling 
South  Market  building,  which  opened  on  August  26,  1977. 

Handled  with  care  by  The  Rouse  Conpany,  one  of  the  nation's  best-known 
retail  developers,  Faneuil  Ball  Marketplace  already  attracts  some  35,000 
people  a  day.  They  come  to  browse  in  the  specialty  shops,  to  sample  the 
smorgasbord  of  food  treats,  and,  in  the  best  European  tradition,  to  relax 
and  socialize  in  the  cobblestoned  streets  amid  the  flowers  and  open  air 
cafes . 

The  traditional  ribbon-cutting  took  place  with  James  W.  Rouse,  Chairman  of 
the  Board  of  The  Rouse  Company,  The  Honorable  Mayor  Kevin  H.  White  of  Boston, 
Massachusetts  Governor  Michael  Dukakis,  Ben  Thompson,  and  other  state  and 
city  officials  participating. 
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Following  the  brief  ceremonies,  the  rest  of  the  day  was  devoted  to 
entertainment,  planned  and  spontaneoios .  The  festive  opening  day  was 
climaxed  by  an  open-air  concert  by  the  Boston  Pops  Esplanade  Orchestra. 
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BACKGROUND  ABOUT  THE  ROUSE  COMPANY 

The  Roxjse  Company  is  one  of  the  nation's  leading  real  estate  development 
and  mortgage  banking  firms.  The  first  commercial  developer  to  open  an 
enclosed  regional  shopping  mall.  The  Rouse  Company  is  known  throughout  the 
retailing  and  development  industries  for  its  innovative  shopping  center 
design  and  management  expertise. 

James  W.  Rouse,  Chairman  of  the  Board,  has  described  the  conpany  as  being 
in  the  business  of  building  environments.  Tliis  work  includes  finance, 
research,  planning,  development,  construction,  and  management  of  projects 
in  both  urban  and  st±)urban  areas. 

The  conpany  is  headquartered  in  Columbia,  I'toryland,  a  new  city  for  100,000 
people  being  developed  by  The  Rouse  Conpany  in  a  joint  venture  with 
Connecticut  General  Life  Insurance  Company.  - 

Founded  in  1939,  the  conpany  has  been  publicly  owned  since  1966.  The  Rouse:  . 
Company  presently  owns  or  operates  33  retail  centers  in  ten  states  and 
Canada.  These  centers  total  more  than  20  million  square  feet  and  include 
over  3,000  shops  and  services.  They  are  located  in  Florida,  Georgia, 
Kentucky,  f'laryland,  Massachusetts,  North  Carolina,  New  Jersey,  Ohio, 
Pennsylvania,  Texas,  Ontario  and  Quebec,  Canada. 

An  additional  3  million  sqtiare  feet  in  new  projects  and  expansions  are 
under  construction  or  in  design.  These  include  major  downtown  retail 
projects  in  Santa  Monica  and  Baltimore,  new  regional  centers  in  Tallahassee 
and  suburban  Baltimore,  and  an  expansion  of  Woodbridge  in  New  Jersey. 

The  new  city  of  Columbia  is  the  company's  largest  project.  Being  developed 
in  14,000  acres  midway  between  Vv'ashington,  D.C.  and  Baltimore,  MD.,  the 
city,  now  11  years  old,  has  a  population  of  more  than  50,000  people  living 
in  14,000  homes,  apartments  and  condominiums.  More  than  750  businesses 
and  industries  have  also  located  in  Columbia,  along  with  a  wide  range  of 
cultural,  entertainment,  health,  educational,  and  recreational  facilities. 

The  Rouse  Company  has  also  developed  the  64-acre  Village  of  Cross  Keys  in 
north  Baltimore,  a  highly  regarded  in- town  community  of  apartments,  townhouses, 
shopping,  hotel,  and  entertainment  facilities,  offices  and  a  variety  of 
recreational  activities.  In  Voorhees  Township,  N.J.,  the  conpany  is 
developing  Echelon,  a  new  urban  center  for  the  burgeoning  Philadelphia- South 
Jersey  region,  planned  to  house  10,000  people  in  3,000  apartments  and  town- 
houses.  A  major  regional  shopping  center,  offices,  a  regional  library,  and 
YMCA,  also,  are  part  of  Echelon. 

James  W.  Roiise  §  Company,  the  firm's  mortgage  financing  subsidiary,  ranks 
as  one  of  the  nation's  largest  mortgage  banking  companies,  arranging  both 
commercial  and  residential  financing  and  servicing  more  than  $1  billion  in 
loans  for  institutional  lenders.  James  W.  Rouse  I  Company  is  also  head- 
quartered in  Columbia,  with  branch  offices  in  Baltimore,  Chicago,  Los  Angeles, 
San  Francisco,  and  Washington,  D.C, 


FANHJIL  HALL  MARKETPLACE 
FACT  SHEET 


PROJECT  -NAME: 


Faneuil  Hall  Marketplace 


DESCRIPnON: 


Faneuil  Hall  Marketplace  consists  of  three  19th 
century  market  buildings:  Quincy  Market,  the 
copper- domed  center  building.  North  and  South 
Market  buildings ;  and  North  and  South  Market 
Streets.  The  project  has  been  restored  for  new 
retail  and  office  use,  all  designed  to  create  a 
contemporary  urban  marketplace  in  downtown 
Boston. 


LOCATION: 


Faneuil  Hall  Marketplace  is  adjacent  to  Faneuil 
Hall  and  is  bordered  by  Government  Center,  the 
Financial  District,  the  Waterfront  and  Haymarket. 


SIZE: 


Faneuil  I-Iall  Marketplace  occupies  6.5  acres. 
Each  building  is  over  500  feet  long  and  50-65 
feet  wide. 


ARCHITECTURAL/ 
HISTORICAL 
SIGNIFICANCE  : 


Faneuil  Hall  Markets,  the  original  name  of  the 
three  buildings,  were  built  in  1826  by  Mayor 
Josiah  Quincy  from  the  design  of  architect 
Alexander  Parris.  The  granite,  Greek  Revival 
buildings  are  listed  on  the  National  Register 
of  Historic  Places  because  they  formed  one  of 
the  most  inpressive  and  large-scale  urban 
developments  in  the  U.S.  during  the  19th  century. 


OPENING  DATES: 


The  Quincy  Market  --  August  26,  1976 

The  South  Market  building  --  August  26,  1977 

The  North  Market  building  --  August  26,  1978 


DEVELOHvlB>]T  PLAN: 


Faneuil  Hall  Marketplace  has  been  redeveloped 
into  a  conteii5)orary  downtown  commercial  center. 


A. 
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DEVELOBIENT  PLAN  (COOT.) :      Tirst  Phase  -  The  Quincy  Market  has  beea 

restored  and  leased  to  resume  its  historic  use 
as  a  food  market.  It  features  a  variety  of 
restaurants,  delicatessens,  sidewalk  cafes; 
meat,  poultry,  fish,  cheese,  vegetable,  and 
fruit  stands;  gourmet  food  stores;  and  food- 
related  specialty  shops. 


The  Bull  Market  is  a  group  of  merchants  and 
artisans  selling  select  wares  from  small  carts 
and  stands  under  the  canopies. 


South  Market  Street  has.  been  landscaped. and 
paved  with  brick,  cobblestone  and  granite. 
It  provides  space  for  vendors'  stands,  working 
crafts -people,  informal  gathering,  and  promo- 
tional attractions. 


Second  Phase  -  The  South  Market  building  has 
been  revitalized  and  leased  for  mixed  retail 
and  office  use.  The  cellars,  first,  and  second 
floors  feature  quality  specialty  shops  (fashion 
apparel,  home  furnishings,  accessories  and 
imports)  and  restaurants  with  nighttime  activity. 


The  South  Market  building  has  46  retail  stores 
in  total.  The  Arcade  houses  a  separate  group 
of  small  shops  within  the  building  consisting 
of  jewelry,  gift,  and  accessory  shops  as  well  as 
fashion  clothing  and  home  furnishing  shops.  The 
third,  fourth,  and  loft  floors  have  been  leased 
for  modem  office  use.  Offices  range  in  size 
from  600  to  15,000  square  feet. 


Third  Phase  -  The  North  Market  has  been 
revitalized  and  leased  for  mixed  retail  and 
office  use.  The  cellars,  first  and  second 
floors,  feature  fashion  apparel  and  accessories, 
and  restaurants  with  nighttime  activities. 


DEVELOPMENT  PLAN  CCONT.) 


The  Gallery  houses  a  separate  groijp  o£  small 
in  depth  specialty  shops  within  the  building. 
The  are  two  major  entrances  leading  into 
Gallery  levels;  one  enphasizing  children  o£  all 
ages,  the  other  emphasizing  sports  and  active 
lifestyle.  The  North  Market  building  has  36 
shops  in  total. 


SIZE  OF  THE  MARKETPLACE: 


North  Market  Street  has  been  transformed  into  a 
lively  pedestrian  way,  with  brick  and  cobblestone 
pavings,  cluster  seating  areas  amidst  a  variety 
of  plantings  and  shrubbery.  A  glass  aiming  runs 
the  entire  length  of  the  building  on  North  Market 
Street.  The  third,  fourth,  and  loft  floors  are 
being  leased  for  modem  office  use. 

The  Quincy  Market  has  three  floors  and  contains 
85,000  square  feet  of  retail  space. 


The  South  Market  building  has  six  floors, 
including  the  cellar  and  contains  160,000 
square  feet;  78,000  square  feet  for  retail 
use;  92,000  square  feet  for  office  use. 


The  North  Market  building  has  six  floors, 
including  the  cellar  and  contains  120,000 
square  feet;  60,000  square  feet  for  retail  use; 
60,000  square  feet  for  office  use. 


More  than  150  retail  merchants  occupy  space  in 
the  three  buildings. 


DEVELOPER: 


Faneuil  Hall  Marketplace,  Inc.,  is  a  subsidiary 
of  The  Rouse  Company,  Columbia,  Maryland. 
Subsidiaries  of  The  Rouse  Company  have  developed 
15  million  square  feet  of  high-quality  retail 
space  in  the  United  States  and  Canada. 


GOVERN^.IENTAL  AUTHORITY: 


Redevelopment  of  the  Marketplace  was  conducted 
under  long-term  leases  from  the  City  of  Boston 
and  The  Boston  Redevelopment  Authority. 


PRINCIPALS  INVOLVED  IN  H-iE  REDEVELOP>ENT  OF 
FANEUIL  HALL  MARKETPLACE 


City  of  Boston 


.Mayor  Kevin  H.  White 
City  Hall 

1  City  Hall  Square 
Boston,  MA  02201 
617-725-4611 


Planning  -  Redevelopment  Authority. 


.Robert  T.  Kenney,  Director 
Boston  Redevelopment  Authority 
City  Hall 

1  City  Hall  Square 
Boston,  MA  02201 
617-722-4300 


Developer. 


.James  W.   Rouse,   Chainnan  of  the  Board 
The  Rouse  Company 
Columbia,  Maryland  21044 
301-992-6100 


Architect. 


.Benjamin  Thonpson,  President  • 
Benjamin  Thompson  and  Associates 
1  Story  Street- 
Cambridge,  MA  02138 
617-876-4300 


Contractor . 


.George  Macomber 
GBH  Macomber  Co. 
89  Brighton  Avenue 
Boston,  MA  02134 
617-742-3933 


